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OverviewOverviewOverviewOverview

Service delivery opportunities is a very y pp y
important aspect of CHCT 
implementation. p
Organizations must look at what sites are 
best for their goals and the populations g p p
they want to reach. 



Possible Places of CHCT Service Possible Places of CHCT Service 
DeliveryDelivery

VCT Centres
PMTCT 
Home Based CareHome Based Care
Mobile Units
ART SiART Sites
District Clinics
Fixed Sites



VCT/PMTCT VCT/PMTCT CentresCentresVCT/PMTCT VCT/PMTCT CentresCentres
Disclosure difficult to partner.
Information is given to only one partner.
Risk reduction compliance issues. p
Child bearing and family planning issues 
are difficult to discuss with only one 
partner present.
Support from partner is not present. 
However, promotion of CHCT at these 
sites can be very beneficial.



Home Based CareHome Based CareHome Based CareHome Based Care
Could work well with some 
organizations.
These organizations will have easier 
access to clients in that you go to their 
doorsteps to provide services. 
Cl   b  f bl  h h  Clients can be comfortable with the 
environment.
N    No transport costs. 
There may be fear of stigma and lack of 

i  privacy. 



Mobile UnitsMobile UnitsMobile UnitsMobile Units

Mobile units can be model in that 
organizations are able to travel to the 
communities and offer CHCT services.
Travel costs for clients is small. 
Usually held at churches  local hospitals  Usually held at churches, local hospitals, 
and other local community buildings.  
Must ensure promotions are properly Must ensure promotions are properly 
done in order to make sure clients know 
the unit is visiting  the unit is visiting. 



ART SitesART SitesART SitesART Sites
Adherence can be poor due to lack of 

tsupport.
Issues regarding family planning because 
partner’s status is unknown. partner s status is unknown. 
However, can be an ideal site to promote 
CHCT in that not all clients who are 

tl   ART  h  t  h  h  currently on ARTs have partners who have 
also been tested. 
By promoting CHCT, you offer the partner By promoting CHCT, you offer the partner 
with unknown status an opportunity to get 
tested as well. 



District ClinicsDistrict ClinicsDistrict ClinicsDistrict Clinics

District clinics tend to offer these 
services and many more. 
Services offered can include the previous Se v ces o e e  ca  c u e t e p ev ous 
mentioned, as well as TB, cholera, family 
health, etc. ,
Ideal to promote CHCT at these clinics in 
that organizations are working directly that organizations are working directly 
within a community. 



District Clinics, contDistrict Clinics, contDistrict Clinics, contDistrict Clinics, cont

ZEHRP currently works within 10 district 
clinics offering CHCT on the weekends. c cs o e g C C  o  t e wee e s. 
Able to promote within specific districts. 
Clients know where their district clinics Clients know where their district clinics 
are and therefore know where to go. 



Fixed SitesFixed SitesFixed SitesFixed Sites

Organizations can also work within their g
own fixed sites. 
Fixed sites can be opened within specific e  s tes ca  be ope e  w t  spec c 
communities and promotion can occur 
within or outside of those communities.
Staff feel comfortable with site.  
Organization is responsible for Organization is responsible for 
maintenance of site. 



Questions? Thoughts?Questions? Thoughts?


